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Imagine you have just graduated with a degree in public relations.  You and your friends are conversing 
after the celebration over light refreshments. As you continue to converse, the topic of jobs comes up. With such 
a tight economy, a few of your friends are worried about the future. Many of your friends have few job offers and 
a limited number of connections in the field or career they want to pursue. You, however, have been an active 
member in your local Public Relations Student Society of America (PRSSA) chapter.  You have many connections 
and mentors and people you can call for help because of your hard work on campaigns through your years as a 
member and summers as an intern.

“It’s not what you know it’s who you know” is a common statement that has rang true time and time again.  
Though the economy is down across the country, the public relations field is still as much of a necessity as it was 
earlier in this decade.  PRSSA introduces its members to many professionals who have made significant headway 
in the field and many other essentials necessary to public relations success. PRSSA not only helps to identify 
resources in the social media/public relations world, it also gives you experience through working with different 
campaigns or events that the chapter is involved in. PRSSA exposes you to many different aspects of the public 
relations field.

PRSSA aids in the transition from the college world to the “real world” in the sense that you have the 
opportunity to meet and network with many different professionals locally and nationally in different sectors of 
public relations. There are many aspects to public relations and through joining PRSSA you can learn about the 
different internal areas. PRSSA helps to reinforce through hands-on experience and teaching of just how crucial 
public relations is to society.

PRSSA TRANSITIONS STUDENTS 
INTO THE REAL WORLD
BY: CHANNELLE MANS

working on wayn radio
BY: RENITA A. SMITH

This past year, the James S. Measell chapter of PRSSA was excited to delve into projects that would 
strengthen our craft.  Amid several new initiatives is our WAYN Radio campaign.  This project allowed the 
chapter to function as a student-run firm, offering our services to several departments and student organizations 
on campus.  The team for this campaign consisted of a sub-committee headed by two e-board members, who 
designed and implemented a PR strategy to re-establish the university’s student-run radio station.  

The campaign was executed in four phases over the course of the 2009-2010 school year with a hope of 
progressing into a continuous working-relationship.  Phase 1 was about bridging a relationship between WAYN 
radio and the various campus departments, student organizations, and local businesses in the Mid-town area.  In 
phase 2, we gathered information from these publics to format into PSAs, commercials, and to fill airtime slots.  
Phase 3 was the execution stage where the station produced the formatted PSAs, commercials, and airtime 
coordinating with these publics to reach the student body.  Phase 4 was the evaluation stage.

(SEE WAYN PG. 18)
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At Wayne State, Public Relations majors have a curriculum focused on building written and oral 
communication skills.  Many of us also complement our studies with internships that provide a platform for us to 
put what we learn in class to use. Then there are those of us who take things one step further and get involved in 
the professional development aspect of PRSSA and work with fellow members on committees to create campaigns 
for various organizations.

Writing and implementing campaigns is where we put our knowledge to the test.  During this process we 
are given the creative freedom to compile our ideas and take any approach we choose to assist our client.  While 
this autonomy puts us in control, it also leaves us a little vulnerable.  Unlike class, there is no grading system 
obligating members to participate.  Unlike an internship, there is no boss to create the vision for you.  

It is situations like these where we take our acquired skills to create innovative and smart plans for real 
world clients.  It is situations like this that public relations practitioners thrive on.

This semester, members of our Chapter have the opportunity create campaigns on campus and in the 
Detroit community.  First, a campaign written by Jenna Huskinson, Erica Rogers, Nubia Brewster and myself for 
Lutheran Social Services of Michigan (LSSM) will be implemented this year.  Members of the LSSM campaign 
committee will plan and promote an event focused around creating awareness about LSSM’s foster care program.  
We will also work on a campaign for CarBuddy - a user-friendly internet service dedicated to helping commuters 
find others wishing to establish a ride-sharing network as an alternative means of getting to work and/or school - 
to promote their services on campus.

On Wayne State’s campus, we will be working with WAYN Radio - Wayne State’s online radio station - 
to raise awareness about their station and will also help them inform student organizations about hosting their 
own radio shows.  Our Chapter will also begin the Wayne State PRSSA COMMunity campaign is designed for our 
Chapter to build unity with each other, on campus and in the Midtown community.

Becoming involved in these campaigns 
give members the boost they need to transition 
from student to confident professional.

making the most out of 
your prssa experience
BY: Liz Trudeau

working on wayn radio

Liz Trudeau (Left) accepts the PRSA Detroit Rising Star Award
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When you’re heavily involved with an organization, at some point, you have your “it” moment.  The “it” 
moment is the realization or experience that occurs that emotionally binds you to the organization. Through 
my involvement with PRSSA, the moment came when I participated in a competition with Liz Trudeau, Jenna 
Huskinson and Nubia Brewster.  We created a campaign proposal for Lutheran Social Services of Michigan (LSSM) 
to help raise awareness about foster care.  The winning team would have the opportunity to work with LSSM to 
actually implement the campaign.

Our team dedicated so much heart to the competition.  For us, the process was about learning.  When we 
started the proposal, most of us had little connection to LSSM and foster care, and none of us were entirely sure of 
all of the details that go into creating a campaign proposal.  By the end of the process, that was no longer true.  Our 
campaign proposed to create a book exchange event at a local YMCA where there would be different resources to 
help raise awareness about the importance of foster care.

The day we presented our campaign at Eastern Michigan University’s Student Development conference, 
I was more nervous than I would like to admit.  Our months of work, sleepless nights, and newly discovered 
connection to the cause all led up to this moment.  As I stood in front of the room, the only thing that kept 
me partially calm was my three teammates and friends standing there with me.  Despite my heart beating 
uncontrollably, and my legs visibly shaking, we presented our proposal.  When we finished, I remember thinking 
that no matter the outcome of the competition, I would be happy, because I had no regrets about our presentation. 

However, we soon found out that we had won, and we now have the opportunity to work with LSSM to 
implement our campaign.  We are very excited to share this opportunity with other PRSSA members, and we are 
looking for dedicated members to help produce this campaign. 

My hope is that some of our members can have their “it” moment with this campaign just like I did.  It was 
during this competition that I became truly passionate about PRSSA, and without it, I would be in a very different 
place than I am right now.  

If you are interested in learning more about the campaign or would like more information about working 
on it, please do not hesitate to contact us at general_prssa@waynestateprssa.org.

THE “IT” MOMENT
BY: ERICA ROGERS

The LSSM Team
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My eyes swelled as Brandi Boatner, the 2009 Public Relations Student Society of America (PRSSA) 
National President announced my name as the newly elected vice president of Regional Activities on the National 
Committee. As she explained my position, I reflected on my previous PRSSA experiences and hoped that I would 
have enough knowledge and practice to not only fulfill my duties but enhance the society. I was torn between 
emotions of excitement, pride and fear. I didn’t know what to expect but I knew I had to execute my responsibilities 
and perform to the best of my abilities. 

Every March a new PRSSA National Committee is elected to lead the society. These 10 members advance 
out of their local Chapters and serve on behalf of the 10,000 member organization. They prepare platforms and 
initiatives to accomplish throughout their term, lead sessions at the national conferences and serve as mentors to 
300 chapters across the country. As an active member I have always respected the committee and marveled at 
their accomplishments; yet, I never thought that I would have the chance to serve as one.  

I joined PRSSA in fall 2005 as a freshman at The University of Findlay in Ohio. Like most freshman, I was 
wary about taking on too many responsibilities and dreaded making mistakes. However, our small chapter had big 
ambitions and I quickly found myself serving on committees and volunteering for events. At the end of the year 
our leadership graduated leaving the president position open. I didn’t feel ready to serve as president but I was 
quickly elected and found myself bearing the responsibility. 

My inexperience forced me to lead on instinct and rely on the ideas and talents of those in my chapter. As 
a team we created many successful events and campaigns. The position taught me that you don’t have to know 
everything. You just have to be open to learning, willing to follow your instincts and have the courage to trust those 
around you. 

After serving as the president at Findlay for almost 
two terms I studied abroad and transferred to Wayne State 
University. The Wayne State PRSSA Chapter was nothing 
like I had experienced in Ohio. It had a large membership and 
was preparing to host the 2008 PRSSA National Conference. 

To adapt to my new chapter and to gain experience, 
I volunteered at the conference. Working behind the scenes 
was exciting and I was finally able to meet the National 
Committee I admired. But they were nothing like I expected. 
In fact, they were just like me, students who saw the value of 
the organization through the professional networks and the 
experience they were gaining. Yet, they were doing more. 
The committee was enhancing the society as a whole and 
encouraged me to do the same. Running for office seemed 
like an overwhelming idea but they encouraged me to try. 

By spring I had settled into Wayne State and finally had the courage to run for a position on the National 
Committee. I created a platform and was elected as the vice president of Regional Activities because of my 
passion for event planning and my idea to divide the country into PRSSA regions. I campaigned the region concept 
to strengthen communication between the committee and the members and to encourage chapters to reach out 
to one another.

FOLLOWING MY INSTINCTS
BY: JENNA HUSKINSON

(OVER)

The 2010 National Committee
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My responsibilities as the vice president included encouraging chapters to submit a bid to host an activity, 
selecting the 12 strongest bids, diversifying the events and their locations, managing and raising the quality of 
each event, creating a strong promotional campaign and ensuring that activities were well attended. 

My term officially started in June when the newly elected committee met in Scottsdale for our training 
and discussed our goals and objectives for the year. We were critical of each other’s ideas to ensure that we were 
realistic and spending our time on projects that would benefit members.  

Our first project was to find a way to better manage the 300 chapters. I suggested that we divide the 
country into 10 geographical regions with about 30 chapters in each. If we were each responsible for a region 
we could build stronger relationships with chapter presidents and encourage schools to communicate with other 
chapters in their region. The committee agreed and we voted on our first major adjustment to the organization. 
The 10 regions have now become part of the PRSSA structure. 

After our training I focused on 
encouraging chapters to apply for a Regional 
Activity bid. I used the regional concept and 
developed a targeted marketing plan for each 
region. With the help of a sub-committee we 
connected all chapters and received more bid 
submissions than ever before; this became my 
biggest challenge and the most difficult part 
of the year.  Twenty five bids were submitted 
from across country; however, I could only 
choose 12. I had to create tough guidelines and 
think about what would be most beneficial to 
members. It was very difficult calling chapters 
to tell them that they were not selected. 

National Conference on the other hand 
was better than I expected.  We arrived three days before the rest of the members for a series of meetings.  This 
is when the reality of serving on the National Committee finally hit. We were meeting the leaders of the Public 
Relations Society of America (PRSA) and discussing the trends of the industry and how to incorporate them into 
the organization.  Following our meeting the professionals offered advise about our careers and shared their 
professional stories working nationally and internationally. 

(SEE NATIONAL COMMITTEE PG. 17)

The new regional map that was implemented
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Times they are a’ changing and the Internet has provided one of the most influential changes of our 
generation. Constantly evolving, the web is now playing an important role in how companies market themselves 
and connect with their publics.

A relatively new phenomenon known, as “digital marketing” is a quick, cost efficient way for businesses 
and entrepreneurs everywhere to connect with consumers and promote products. In comparison to traditional  
marketing strategies such as TV and radio, digital marketing offers a cutting edge way to advertise, measure 
results and create dialogue through blogs. Due to the changes being forced on companies as a result of the current 
economic crisis, digital marketing has entered cyberspace full throttle with no intention of turning back, replacing 
traditional marketing as we know it. 

Derek Mehraban, an Ann Arbor-based digital marketing guru, gave an entertaining and educational 
presentation on March 3rd to a very fortunate class of public relations students. Mehraban informed us of the 
growing digital world and the benefits of marketing on the Internet. 

“Create a buzz, monitor and track social media, increase website traffic and know your competitors” are 
just some of the messages Mehraban delivered in his presentation. 

He explained that many businesses are not aware of the benefits digital marketing can offer. Mehraban’s 
company, Ingenex, a digital marketing agency, provides companies with the tools and knowledge to successfully 
market on the Internet. His agency offers services such as social media marketing, Internet marketing, web design 
and web analytics. Ingenex provides services for companies all around the world and continues to be a leading 
digital agency. 

The process of communicating is constantly evolving and as public relations students, it is our duty to 
educate ourselves on digital trends and issues. Because of entrepreneurs like Mehraban, who are taking digital 
marketing to a whole new level. We are able to learn new ways to market, advertise and communicate effectively 
on the Internet.

Digital Marketing; 
A Sign Of The Times
BY: Danielle Hackenberg
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 This semester I attended my first networking event, a Tweetup, which is an event for Twitter users to 
meet face-to-face.  This particular event was hosted by Eisbrenner Public Relations and held for local public 
relations professionals and students at Mr. B’s in Royal Oak.  

 Admittedly, I created my Twitter account an hour before attending the event, only in fear  of not be 
admitted at the door without having one, and expected to never use it again.  What I found inside—other than the 
fact that I was the only person there who had yet to send a “tweet”—is that more and more people are connecting 
professionally through social networking sites.  In an industry like PR where reaching your publics in new and 
innovative ways is crucial, companies and professionals are embracing sites like Facebook and Twitter, sites that 
were once thought to be just fads among young adults and kids.  

The experience was eye opening, to say the least.  The professionals I spoke with at the event could not  
emphasize enough the role that social networking sites are now playing in the business world.  They discussed the 
importance of becoming familiar with sites like Facebook, Twitter, and MySpace—all sites that I had tried to stay 
away from in the past.  It’s clear that by mastering these sites, you can better connect with professionals —and 
even more importantly—they can  learn more about you.

“I never thought my familiarity with Facebook would help me at work, but knowledge of social media 
has become essential for PR practitioners,” said Jared Bryan, Eisbrenner intern and former Wayne State PRSSA 
president. 

The Tweetup was an exciting and new experience that helped me understand an exciting and new tool, 
social networking.  The more we embrace and begin to use and understand social networking sites; the better off 
we will be  as future PR professionals.

Embracing social media
BY: JEREMY TUCKER

The National Black PR Society, or NBPRS-Detroit for short, is a non-profit professional organization that 
strives to connect professional communicators of color and students to encourage career growth and employ-
ment opportunities in the field of public relations and communication. Professionals within the organization have 
the opportunity to network with others in the communications field and share insight on personal experiences. 
Student members have access to mentors and are encouraged to engage with seasoned professionals in the field 
of PR and Communication. 

The Detroit chapter hosts several events throughout the year that include professional development, sem-
inars and networking events. "It's our mission to provide communications professionals of all colors with timely 
and provocative information that will enhance their impact and influence in their jobs, and also in their communi-
ties," says Kristina Orr, NBPRS-Detroit Board Member. (SEE NBPRS, PG 17)

NBPRS PRESENTS SOCIAL MEDIA;
it’s not just a trend
BY: tracey shavers
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There is an old saying that educators never know how much they influence their students. But for Melissa 
Motschall, an Eastern Michigan University professor of public relations, her students’ success speaks volumes.

Motschall was known as both an outstanding teacher and public relations professional whose efforts 
touched and inspired countless students and fellow professionals. Many of her students went on to successful 
careers in corporations, public relations agencies, nonprofit organizations, health care and education.

Motschall, who came to Eastern Michigan in 1995, died January 20 after a long illness. 

“When Melissa and I began working together at EMU 15 years ago, I had no idea what a positive impact 
she’d make on my life,” said colleague Lolita Cummings Carson, a public relations professor. “Those who crossed 
her path quickly recognized her kindness, intelligence, strength and compassion.

“She mothered our students, created a writing program for foster care youth, recruited students to work 
with nonprofit organizations and so much more. We jokingly referred to her as our ‘department saint.’ Her death 
is a loss for us all.”

Kemeya Shows, who graduated from EMU in 2004, loved Motschall as a teacher because she stressed the 
importance of both education and real-life experience.

“That’s why she was such a good professor and mentor,” said Shows, a senior account executive for Weber 
Shandwick, a public relations firm in Birmingham, Mich.

“I remember when I helped with our annual student development conference. Dr. Motschall encouraged us 
to not only make the conference fun, but one that also would benefit students professionally.”

In 2005, the Detroit Chapter of the Public Relations Society of America (PRSA) awarded Motschall the 
Robert Hefty Distinguished Service Award for outstanding work as an adviser, educator and trainer in the public 
relations field. 

The award, named after 
the late Robert Hefty, a long-
time PRSA-Detroit board member 
and senior public relations 
executive, recognizes outstanding 
service to the chapter and 
excellence in public relations. 
(SEE MOTSCHALL, PG 18)

remembering MELISSA MOTSCHALL
BY: pamela young, apr
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Someone once said to me,  ‘It is not about where you end up, but the journey you took to get there.’ It’s 
been 2 ½ years since I stood on Adam’s Field and when Dr. Najor shook my hand on stage, I was already dreaming 
of the journey I was about to begin. The world was holding a bucketful of experiences in its right hand, waiting to 
pour them over me like hot water and I was ready to get soaking wet!

After graduation, I left Detroit for Shanghai, first working as a public relations assistant, then studying 
Chinese full-time. Although I went to university for my Chinese studies, most of what I learned was from the 
interpersonal relationships I made while on the street, in the bar and with a few nice women.

To survive while studying and to be able to afford beer, I taught English to the large population of Japanese 
living in Shanghai.  On the weekends I was competing in big boat sailing, which eventually lead me to a position 
in a private marketing agency, researching sailing’s growth in China. It also opened the door for my next move.

On sunny Xiamen island, just across from Taiwan, I opened and closed my own cultural tours business, 
took a several hundred mile bike ride through the mountains of Fujian province, was a party planner, studied 
Brazilian dance, volunteered with children and ate more dumplings than I can count.

But it was befriending and living with people from all over the world that had the biggest effect on me. 
People, who away from their relatives, are not afraid to open their arms and give you a big hug.Before I knew it, I 
had become part of the international family. 

It was these relationships that put what I had learned in Moonogian Hall to use.  The tools I aquired in 
Kinney’s Research Methods helped me clearly observe the different approaches to communication in Eastern 
culture; Oshagan’s COM1500 gave me the courage to objectively analyze and question taboo topics that are 
hindering Eastern and Western cultures from working together; and Dr. Najor’s public relations classes made me 
comfortable with putting myself out there to live, meet and connect with people from places like Brazil, Chile, 
China, Denmark, Indonesia, Japan,  Morocco, Nigeria, Norway, New Zealand, Thailand, and Zambia.

With a language barrier always present, communication in this international family was not always through 
words; some of the most meaningful messages were sent through actions. For instance, my Nigerian friends looked 
out for me like a brother the very minute they meet me. My Moroccan friends helped me no matter how big the 
problem. The Chinese invited you in right off the street to eat lunch with them. Indonesian and Thai classmates 
mothered me, making sure I came to class and did my homework. And if I was feeling down, my Chilean and 
Brazilian friends would stop their life until they saw a smile on my face.

Recently moving to Seoul, Korea, I find myself waiting to hear back from my first graduate school application. 
I am eager to apply what I learned during my communication studies to what I learned in my travels. My hope is 
to focus on researching new methods of communication that will close the cultural gap when organizations first 
step onto the international stage. 

Even though being accepted to graduate school means having to settle down for a while, I know that a 
bucket full of hot water and interesting people await me…and if I don’t get accepted, Africa here I come.

If  you are interested in traveling or just stepping off the beaten path, please email me at dave.priestly@gmail.com The world is 
smaller than you think and its arms are wide open. Broaden your worldview, and become part of the international family.  You’re 
always welcome at my place.

BY: DAVE PRIESTLY

hot shower
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WSU PR students visit Eisbrenner Public 
Relations on an agency tour March 5th. They were 
very impressed with everyone and everything, 
especially the pool table!

In February, WSU PRSSA members attended a National PRSSA 
Regional Activity at Michigan State University. Michigan State 
was one out of 12 Chapters around the country selected to 
host one of these conferences. MSU provided attendees with 
a variety of speaker sessions and a competitive case study 
competition hosted by MooseJaw.

2010 scholarship winners!

PRSSA Activity Award 
Jessica Watson 

Erica Rogera

Renee M. Abraham-Harries Memorial
Endowed Scholarship in Public Relations

Liz Trudeau 
Sarah Eatherly 

Tommy Roy 
Tracey Shavers

Jeannine Gregory Memorial Endowed 
Scholarship in Public Relations Leadership

Lauren Dissmore 
Kelly O’Melia 

Congratulations to all our scholarship recipients. Well done!
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WSU PR ALUM
Where are they now?

Kaileen Connelly graduated from Wayne State University in 2006, where she 
earned her a bachelor of arts in public relations and was a University Honors co-
major.  After graduating, Kaileen worked for a global automotive supplier doing 
media relations, internal communications and crisis management. In 2008, she 
moved to Boston and briefly worked for a digital public relations agency where 
she wrote and placed byline/op-ed pieces and press releases in medical trade, 
business and regional publications.  In December, Kaileen moved back to “the 
D” after completing a master of science in applied communication research from 
Boston University.  She’s now an account executive at Mullen and supports the 
public relations and social influence activities for several GM accounts, including 
its advanced technology/energy and environment group.

Rebecca Gade, graduated with a BA in Public Relations in 2007 from Wayne State. 
Currently, Rebecca is working for the Detroit Regional Chamber as the Manager, 
for Community Leadership Development. She oversees the leadership develop-
ment program, Leadership Detroit, this includes; program development such as 
recruitment, session planning, social network exposure,  speaker outreach, alumni 
and special event planning and assistance with sponsorship outreach.  Rebecca will 
also be taking on some new roles this year including launching a new partnership 
program with Intern in Michigan in late spring 2010 and event planning and regis-
tration oversight for the Chamber's largest event, The Mackinac Policy Conference 
that takes place in June 2010.

Our guest editor & newsletter designer, Katerina Paskaris is soon-to-be a two-time Wayne State University 
Department of Communications graduate. She completed her undergraduate studies in 2007, after serving 
as the PRSSA Treasurer. Following graduation she obtained her first full-time position working in integrated 
marketing communications at a local, yet global automotive retail consulting firm, Urban Science. She is still at 
Urban Science currently serving as the marketing manager. Katerina will be graduating in May with a master’s 
in organizational communication & PR. 

ABOUT THE EDITOR...
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(NATIONAL COMMITTEE / PG. 10) During our preconference meetings we made decisions about what 
chapters would host the 2010 PRSSA National Conference in Washington D.C., elected a new professional advisor 
and prepared the sessions and speeches that we would be presenting. I did not know what to expect because I 
had never taught before or spoke to an audience of 1,000. The only comfort was knowing that all of the committee 
members felt the same.  

Our meetings finally concluded and it was time to greet the attendees for the national roll call. Roll call is 
a tradition at National Conference. It’s a time when Chapters from around the country stand and get recognized 
with a cheer from their home university. The National Committee also gives a surprise performance. We decided 
to make our entrance to Michael Jackson’s, Thriller. The members erupted as we mummy walked to the dance 
floor and performed our choreographed dance. It was nice to get away from being so professional and have some 
fun. The energy from roll call set in motion an incredible National Conference. 

After the conference, our committee went back to working independently and focused on our personal 
positions. The remainder of my year was dedicated to managing the 12 Regional Activity chapters, creating a 
national social media campaign and ensuring that each event would be heavily attended.  I have always enjoyed 
events but this was the first time I would be managing 12 simultaneously. Luckily I was able to select and work 
with amazing chapters, which made my job a pleasure. Though it was stressful, seeing the chapters bring in big 
name PR professionals, build sponsorships and surpass registration goals was unbelievably rewarding. 

My year has come full circle and I am now preparing to train the new vice president of Regional Activities. 
Looking back over my term I find it difficult to describe.  It was truly an educational, trying and rewarding experience. 
I questioned if I was qualified for my position when I was elected. However, as I conclude my term I know that I 
have served the society to the best of my ability and have helped create a strong foundation for future National 
Committee members. 

(NBPRS / PG. 12) NBPRS held its first members meeting of the year January 27th with a social media and 
life streaming presentation in the Birmingham office of Weber Schandwick. The featured speaker, Doug Werner, 
is a senior account executive for Weber Schandwick. Werner has been vital in social media outreach for several 
clients, including Chevrolet VoltAge, the Detroit Pistons and Honeywell. The presentation was full of hard facts 
regarding the exceptional growth of social media sites within the past few years. These facts, delivered by way 
of an eye-catching video, solidified that social media is not just a fad that will fade away with the passing of 
time. Attendees learned the benefits of clients having outlets for consumers to be heard, and highlighted several 
companies that use social media sites as a way for consumers to voice opinions on the brand. 

The floor was opened up to questions after the presentation. Many professionals wanted to know how they 
could incorporate social media into client programs for the future and establish the two-way communication that 
is developed through social media. The playing field was level between students and professionals in attendance, 
as several of the professionals had been practicing for years without the use of social media tools, but were eager 
to learn.

 I left the meeting excited, knowing I was learning the newest trends in PR along side seasoned professionals 
who had knowledge of tried and true solutions. As with many of the PRSSA meetings I had attended in the past, 
having the opportunity to network with individuals and make connections with industry savvy professionals was 
a great perk of attending the event. 

I gained new potential leads for internships and established a good foundation to pursue mentors who 
were members in the organization. It is often said “It’s not what you know, but who you know.” As a future PR 
practitioner, relationship building gives me an edge in a competitive playing field. Being a member of NBPRS will 
be another great asset to enhance my out of classroom experience as public relations student.
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(SEE WAYN PG. 6) Our chapter benefited in several ways from this project.  Members gained hands on PR 
experience.  Running a successful campaign for a client, writing in various formats for the client and its publics, 
making beneficial connections, promotions, strategic research methods and social media building are just several 
facets of public relations that the members practiced.  It is highly encouraged in between internships, or the se-
mester before an internship is started to gain as much interaction in PR as possible.

Whether it is promotions or writing, the campaign provided an exciting experience with campus media 
and entertainment.  As the chapter seeks opportunities to extend our skill as a service, this campaign will help set 
the standards as such.  Moreover, this will be a skill-drill that is bound to give our resume a boost!

(MOTSCHALL/ PG. 13) Motschall taught EMU’s undergraduate and graduate level courses in public rela-
tions and professional writing since 1995. She also worked closely with young professionals and was adviser to 
the Eleanor Wright Chapter of the Public Relations Student Society of America (PRSSA) at EMU. 

While at Eastern, she launched an innovative program called Write-Link. The one-week program exposed 
Metro Detroit high school students to technical communication, journalism, public relations and creative writing. 
She also developed a department-wide public relations campaign for the English department. 

In addition to her work with students, Motschall assisted corporate, small business and non-profit organi-
zations with media communications and proposal development. During a special project through the Community 
Leadership Fellows Program, she worked with the Ypsilanti Senior Citizens Center to strengthen and expand the 
intergenerational program to bridge the communication gap between youth and older adults.

Prior to joining Eastern, Motschall served as communications director for the Center for Urban Studies 
at Wayne State University. She also worked for various community colleges in metro Detroit and Northwestern 
University in Chicago, training members of their police programs about media relations, public speaking and pro-
fessional writing.

Motschall served on the board of directors for the Detroit chapter of PRSA from 2001-2007. During that 
time, she played a major role in advancing such programs as the annual student development conference, the 
Public Relations Student Association of America Detroit Protégé Program and the Detroit PRSA Scholarship Com-
mittee.

	
Motschall, a resident of Grosse Pointe Farms, earned her bachelor’s degree from Wayne State University 

in 1983, a master’s degree from Purdue University in 1985 and a doctorate in communications from Wayne State 
in 1995. She was an accredited member of the Public Relations Society of America.

She is survived by her husband, Jon, and two daughters, Nanette and Lexy.
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